The Creative Process
Assignment 2: Creative Strategy Details



What is the objective?
To create a strategic ocument (“The Brief”) that will contain information and insights that are useful for the creative development of your ad. It will serve as a basis for all of your work this semester, leading up to the creation of your final ad. You will be referring to it as you develop the copy, layout and idea for your ad, so spend the necessary time to develop a well thought-out strategy.

What creative is required?
1. An 8.5” x 11” typed document, written and formatted according to the sample provided, which is based on answering a series of standard strategic questions.
2. Your research for your brand and your product. This can be based on materials you source from the internet. Distill it down to a few key bullet points.
3. A detailed description of your target audience, especially psychographics. Include pictures of who you envision as a typical example of the person who might be the target.
4. A cover page with the brand and product logos, your name, photo, course name, and project title (ie Assignment 2: Creative Strategy)
5. Assignment must be uploaded as a single PDF to Slate before the deadline.

What are the steps?
1. Choose a brand you like or find interesting that you want to create your own ad for. 
2. Select a product sold by that brand to feature in your ad.
3. Research the brand and product. Find as many relevant and interesting facts as you can. Visit the store, website, look at their ads, read reviews, buy the product if it’s affordable. The more you know, the more creative insights you will have.
4. Develop a Creative Strategy for your ad with the key information as taught in our lessons that follows the blank strategy attached.

When is it due?
See your Slate Calendar for the exact day/time.
As always, handing in work after the deadline will result in a late penalty. Increasing late penalties are incurred for every day it is late. The assignment will not be accepted after 72 hours.

What is it worth?
The project is worth 10% of your final mark.
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